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(3) Figure to the right indicate full marks of question.
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ENGLISH VERSION

Answer briefly (Any five) 10
What is marketing?

What is marketing environment?

State the types of marketing demand.

What is consumer behaviour?

Give the meaning of modern marketing.

What is market research?

What is government market? Who buys in this market?

Explain the scope of marketing management. 14
OR

Explain the benefits of online retail marketing. 07

Discuss different pricing policies in detail. 07

Explain the elements of marketing mix in detail. 14
OR

Discuss the bases of consumer goods for market segmentation. 07

Discuss the application of the fundamental of marketing in no-profit marketing. 07

Write a note (Any one) 06

Scope of Marketing Research
Scope of Non-Profit Marketing
Process of Market Control
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B. Case Study 06
"Food basket Foods Pvt. Ltd." is a well-known company manufacturing ready-to-eat
food for the last 10 years. The company manufactures packet food, frozen snacks,
spices and instant meals in a plant located near Ahmedabad. The company's products
reach retail outlets mainly through wholesalers and distributors. The company has also
started its own outlets in a few major cities. The company's production has increased
in the last two years, but sales are not increasing at the expected rate. Some retailers
complain that supplies are not available on time, while some customers say that Food
basket products seem more expensive compared to other brands. The company has so
far advertised mainly through newspapers and posters, but the brand identity cannot
be adequately conveyed to young consumers using tools like digital media. The
management of the company feels that there is a need for improvement in the
distribution system, pricing policy and promotional activities. Now the company
decides to increase sales through a new marketing plan. They have these questions in
front of them.

Q. 1. In your opinion, what could be the main reasons why the sales of Food basket Foods
Pvt. Ltd. are not increasing at the expected rate?

What kind of changes can be made in the pricing policy so as to attract customers?
What promotional strategy can be adopted by targeting young customers?
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