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RAN-2408000604010001
Bachelor of Com. (NCF-NEP) (Sem.-IV) Examination April - 2026

Major - Business Administration

 [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

(2) Sketch neat and labelled diagram wherever necessary.

(3) Figure to the right indicate full marks of question.

(4) All questions are compulsory.

Seat No.:

Student’s Signature

â. 1.  V|„$L$dp„ S>hpb Ap‘p¡. (L$p¡C‘Z ‘p„Q) 10
 1. bÅfq¾$ep A¡V$g¡ iy„?
 2. bÅfq¾$ep ‘ep®hfZ A¡V$g¡ iy„?
 3. bÅfdp„N“p âL$pfp¡ S>Zphp¡.
 4. N°plL$ hs®Z|L$ A¡V$g¡ iy„?
 5. dp¡X$“® dpL£$qV„$N “p¡ A’® Ap‘p¡.
 6. bÅf k„ip¡^“ A¡V$g¡ iy„?
 7. kfL$pfu bÅf A¡V$g¡ iy„? s¡dp„ Mfuv$u L$p¡Z L$f¡ R>¡?

â. 2.  bÅfq¾$ep k„Qpg“ “y„ L$pe®n¡Ó kdÅhp¡.   14
A’hp

 A. Ap¡“gpB“ qfV¡$g dpL£$qV„$N “p gpcp¡ kdÅhp¡.  07
 b. Sy>v$u Sy>v$u qL„$ds “ursAp¡¡“u rhNs¡ QQp® L$fp¡.  07

â. 3.  bÅfq¾$ep rdîZ“p sÐhp¡ krhõspf kdÅhp¡.  14
A’hp

 A. bÅfrhcpS>““p h‘fpiu hõsyAp¡“p Ap^pfp¡ “u QQp® L$fp¡. 07
 b. rb“ “ap-gnu dpL£$qV„$Ndp„ dpL£$qV„$N“p d|mc|s sÐhp¡“p¡ D‘ep¡N QQp£. 07

â. 4. A. “p¢^ gMp¡. (Nd s¡ A¡L$)   06
 1. bÅf k„ip¡^““y„ L$pe®n¡Ó
 2. rb“ “apL$pfL$ dpL£$qV„$N“y„ L$pe®n¡Ó
 3. bÅfq¾$ep A„Ly$i“u âq¾$ep
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â. 4. b. L¡$k õV$X$u     06
  ""aŸX$bpõL¡$V$ aŸX¹$k âp. rg.'' R>¡ëgp„ 10 hj®’u s¥epf Mp¡fpL$ (Ready-to-Eat) b“phsu A¡L$ ÅZusu 

L„$‘“u R>¡. L„$‘“u Adv$phpv$ “ÆL$ [õ’s àgpÞV$dp„ ‘¡L¡$V$ aŸX$, äp¡T“ “põsp, dkpgp A“¡ BÞõV$ÞV$ duëk“y„ 
DÐ‘pv$“ L$f¡ R>¡. L„$‘“u“p DÐ‘pv$“p¡ dy¿eÐh¡ lp¡gk¡gf A“¡ qX$[õV²$åeyV$fp¡ dpfas¡ qfV¡$g vy$L$p“p¡ ky^u 

  ‘lp¢Q¡ R>¡. ’p¡X$p dp¡V$p il¡fp¡dp„ L„$‘“uA¡ ‘p¡sp“p ApDV$g¡V$ ‘Z iê$ L$ep® R>¡. R>¡ëgp b¡ hj®’u L„$‘“u“y„ 
DÐ‘pv$“ hÝey„ R>¡, ‘f„sy A‘¡rns âdpZdp„ h¡QpZdp„ h^pfp¡ ’sp¡ “’u. L¡$V$gpL$ qfV¡$gfp¡ aqfepv$ L$f¡ 
R>¡ L¡$ kàgpe kdekf dmsp¡ “’u, Äepf¡ L¡$V$gpL$ N°plL$p¡“y„ L$l¡hy„ R>¡ L¡$ AÞe b°pÞX¹$k“u kfMpdZudp„ 
aŸX$bpõL¡$V$“p DÐ‘pv$“p¡ h^y dp¢Op gpN¡ R>¡. L„$‘“uA¡ AÐepf ky^u dy¿eÐh¡ AMbpf A“¡ ‘p¡õV$f Üpfp 
Ål¡fps L$fu R>¡, ‘f„sy eyhp N°plL$p¡ ky^u qX$rS>V$g duqX$ep S>¡hp kp^“p¡“p¡ D‘ep¡N L$fu“¡ b°pÞX$“u 

  Ap¡mM ‘|fsu fus¡ ‘lp¢QpX$u iL$pB “’u. L„$‘“u“p d¡“¡S>d¡ÞV$“¡ A¡hy„ gpN¡ R>¡ L¡$ rhsfZ ìehõ’p, cph 
“urs A“¡ Arch©qÙ (âdp¡i“) âh©rÑAp¡dp„ ky^pfp“u S>ê$f R>¡. lh¡ L„$‘“u “hp dpL£$qV„$N àgp“ Üpfp 
h¡QpZ h^pfhp“p¡ r“Z®e g¡ R>¡. s¡d“u kpd¡ Ap âñp¡ R>¡.

 â. 1. aŸX$bpõL¡$V$ aŸX¹$k âp. rg. “p h¡QpZdp„ A‘¡rns âdpZdp„ h^pfp¡ ’sp¡ “’u s¡“p sdpfp ds¡, dy¿e 
  L$pfZp¡ L$ep lp¡C iL¡$?
 2. cph “ursdp„ L$ep âL$pf“p a¡fapf L$fu iL$pe S>¡’u N°plL$p¡ ApL$jp®e?
 3. eyhp N°plL$p¡“¡ gÿedp„ fpMu“¡ L$B Arch©qÙ (âdp¡i“g) õV²¡$V¡$Æ A‘“phu iL$pe?

ENGLISH VERSION

Q. 1.  Answer briefly (Any five) 10
 1. What is marketing?
 2. What is marketing environment?
 3. State the types of marketing demand.
 4. What is consumer behaviour?
 5. Give the meaning of modern marketing.
 6. What is market research?
 7. What is government market? Who buys in this market?

Q. 2.  Explain the scope of marketing management. 14
OR

	 A.	 Explain	the	benefits	of	online	retail	marketing.	 07
 B. Discuss different pricing policies in detail. 07

Q. 3.  Explain the elements of marketing mix in detail. 14
OR

 A. Discuss the bases of consumer goods for market segmentation. 07
	 B.	 Discuss	the	application	of	the	fundamental	of	marketing	in	no-profit	marketing.	 07

Q. 4. A. Write a note (Any one)   06
 1. Scope of Marketing Research
	 2.	 Scope	of	Non-Profit	Marketing
 3. Process of Market Control
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 B. Case Study    06
  "Food basket Foods Pvt. Ltd." is a well-known company manufacturing ready-to-eat 

food for the last 10 years. The company manufactures packet food, frozen snacks, 
  spices and instant meals in a plant located near Ahmedabad. The company's products 

reach retail outlets mainly through wholesalers and distributors. The company has also 
started its own outlets in a few major cities. The company's production has increased 

  in the last two years, but sales are not increasing at the expected rate. Some retailers 
complain that supplies are not available on time, while some customers say that Food 
basket products seem more expensive compared to other brands. The company has so 

  far advertised mainly through newspapers and posters, but the brand identity cannot
  be adequately conveyed to young consumers using tools like digital media. The 

management of the company feels that there is a need for improvement in the 
distribution system, pricing policy and promotional activities. Now the company 

  decides to increase sales through a new marketing plan. They have these questions in 
front of them.

 Q. 1. In your opinion, what could be the main reasons why the sales of Food basket Foods 
  Pvt. Ltd. are not increasing at the expected rate?
 2. What kind of changes can be made in the pricing policy so as to attract customers?
 3. What promotional strategy can be adopted by targeting young customers?


